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THE INFORMATION AND MATERIAL CONTAINED IN THIS PRODUCT ANALYSIS REPORT ARE
FOR REFERENCE ONLY. THIS REPORT HAS BEEN PRODUCED IN ACCORDANCE WITH ITS
CURRENT PRACTICES AND POLICIES, AND WITH THE BENEFIT OF INFORMATION CURRENTLY
AVAILABLE TO IT. ALL REASONABLE EFFORTS HAVE BEEN MADE TO ENSURE THE ACCURACY
OF THE CONTENTS OF THIS REPORT AT THE TIME OF PREPARATION.

NOTWITHSTANDING ALL EFFORT MADE BY THE COMPANY TO ENSURE THE ACCURACY OF
THIS REPORT, NO RESPONSIBILITY OR LIABILITY IS ACCEPTED BY THE COMPANY IN RESPECT
OF ANY USE OR REFERENCE TO THE REPORT OR FOR ANY INACCURACIES, OMISSIONS, MIS-
STATEMENTS OR ERRORS IN THE SAID MATERIAL, OR FOR ANY ECONOMIC OR OTHER LOSS
WHICH MAY BE DIRECTLY OR INDIRECTLY SUSTAINED BY ANY PERSON WHO OBTAINS
ACCESS TO THE MATERIAL ON THIS REPORT.

THE MATERIAL AND INFORMATION IN THIS REPORT IS FOR GENERAL INFORMATION ONLY
AND NOTHING IN THE REPORT CONTAINS PROFESSIONAL ADVICE. THE COMPANY TAKES NO
RESPONSIBILITY FOR ANY LOSS CAUSED AS A RESULT OF READING THE CONTENTS OF THIS
REPORT. NO CLAIMS, ACTIONS OR LEGAL PROCEEDINGS IN CONNECTION WITH THE REPORT
BROUGHT BY ANY PERSON HAVING REFERENCE TO THE MATERIAL ON THE REPORT WILL BE
ENTERTAINED BY THE COMPANY, IT MEANS THAT YOU HAVE CONFIRMED AND ACCEPTED
THAT YOU MUST USE IT AT YOUR OWN RISK. THE COMPANY SHALL NOT BE LIABLE FOR ANY
DIRECT, INDIRECT, INCIDENTAL, CONSEQUENTIAL, SPECIAL, PUNITIVE OR PUNITIVE
DAMAGES OR DAMAGES RELATED TO THE LOSS OF PROFITS OR LOST PROFITS ARISING FROM
THE USE, BROWSING OR INABILITY TO USETHIS REPORT.
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WELL BEGUN IS HALF DONE!

GET THE WINNING PRODUCT AND YOU ARE HALF DONE! MANY AMAZON
SELLERS AGREED —A RIGHT PRODUCT ESTABLISHES THE WHOLE BUSINESS. IT’S
THE FOREMOST AND CORE PART, WHICH CAN EITHER MAKE OR BREAK. IT’S
CRUCIAL TO DO PROPER AMAZON PRODUCT RESEARCH BEFORE KICKING START
AS AMAZON SELLER AND IT’S NOT A BIG SURPRISE THAT MANY NOVICE
SELLERS FIND IT MAY NOT BE EASY TO IDENTIFY THE POTENTIAL PRODUCT TO
SELL. IN VIEW OF THIS, ECOMMUNITY PUBLISHED THIS PRODUCT RESEARCH
ANALYSIS REPORT TO SHARE THE LATEST MARKET TRENDS AND CUSTOMER
SEARCH NEEDS TO HELP YOU GET SOME UNDERSTANDING OF THE POTENTIAL
PRODUCT INFORMATION IN THE MARKET EVERY MONTH.
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TERMS AND DEFINITIONS 2456l fiE T

AVG. MONTHLY SALES — THE AVERAGE MONTHLY UNITS SOLD

HHE H A B R

AVG. SELLING PRICE— THE AVERAGE SALES PRICE

et B

AVG. MONTHLY REVENUE — THE AVERAGE MONTHLY GROSS REVENUE

(YRR SN

AVG. PURCHASING COST— THE AVERAGE PURCHASING COST

AR A
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AVG. REVIEW — THE AVERAGE NUMBER OF PRODUCT REVIEWS
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OPPORTUNITY SCORE - THE OPPORTUNITY SCORE IS AN ALGORITHM GRADED ON A SCALE OF
1-10 WHERE 10 IS THE HIGHEST OPPORTUNITY AND 1 1S THE LOWEST. CALCULATED BASED ON
ALL LISTINGS EXTRACTED AND THEIR DEMAND ACCORDING TO UNITS SOLD, COMPETITION

AND LISTING QUALITY SCORE.
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PRODUCT KEYWORD
E i[RI §E
7 Pieces Gold
Cheese Knife Set
NAME
7 PIECES GOLD CHEESE KNIFE
SET
AVG. MONTHLY SALE 1,207 UNITS
AVG. SELLING PRICE USS 26.59
AVG. PURCHASING COST RMB 42
AVERAGE REVIEW 401
OPPORTUNITY SCORE 7
PROFIT HIGH
DEMAND HIGH
COMPETITION Low
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Amapon Fulfillment
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1.;.5'!' Prica your FBA listings right

i? 1= FBA pricing competitive
Is your FEA price oo high?
‘n:i' Have you accounbed for all of vour costs? »

with your awn?

Revenue Cm;t Seller proceeds Net profit
Itom price + Shipgping F Ifibimanl + So Il.mg o1 A n Paes + Cost Rovanua = Balling on Amazon Tess - Flus i Lt - Rk
FullRlllment coyt - Sorage cost
Ll -]
320,02
&0.00 I 030 >-5.00
Wour fulFElle B Armaron Folfillment
Estimated manthly units sold with Saller Fulfllment 5
Lt athly sales inerease with Fulfiilment by s

-'"-Iil:l

Fevenue
Item price & 1.00 5 29,95
Shipping & 1.0 = 0.0
Tatal revenus i {-a0 3 L
Salling on Amazan fees L 0.30 5 4.50
Fulfillment cost
Cost of catler fFulfliment A4 0.0 MR
Fulfitlment by Amazon Fees S0 S ¥ 4.3
Ship to Amazon &0 A 5 1.08
Total fulfillment cost .00 5 5.33
Storage cost
Monthly storage cost per uenit &8 5 0.14
Average mwerrtory units stored LT 1
Starage cost per unit sold 4 0,00 5 0,14
Seller proceeds W) -0.30 3 20,02
Cost ol praduct L4 fi.60 5 &, Al
Met profitability
Mt profit S Ja 3
m Het margin id 0. F0 %%

ACCORDING TO THE RESULTS FROM DIFFERENT DATA ANALYSIS SOFTWARES,

THE PROFIT PER UNIT IS US$13.42,

THE PROFIT MARGIN PER UNIT IS 44.75%.

THE RESULT FROM DATA ANALYSIS SUGGESTED THAT THIS IS A PROFITABLE

(BRI AR E (A e

PRODUCT.
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TREND ANALYSIS
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KEYWORDS [§f #=7: CHEESE KNIFE
@® Cheese Knife

Search term + Compare

United States ~ Past 12 months ¥ All categories ~ Web Search

Interest over time ¥ <> <L
Seasonality History

High December

2
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THE ABOVE TREND GRAPHS SHOWED THAT THE SEARCH AND SALES VOLUME
FOR CHEESE KNIFE. THE PRODUCT HAS THE HIGHEST DEMAND IN

DECEMBER AS IT COULD BE BOUGHT FOR GIFTING PURPOSE. BUT IT ALSO HAS
A VERY STABLE DEMAND THROUGHOUT THE YEAR.

BEAEESE T - Em =M Em - R AEFEE
R HiHEEE En}% (B ] HL B A LA B (0
(EEm— A RENFEK -




EcoMMunit

WE COACH - WE INSPIRE - WE GROW

y

PRICE AND RETURN TRACKING
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SOFTWARE ANALYSIS SHOWED THE PRICING AND RETURN RATE FOR 7
PIECES GOLD CHEESE KNIFE SET. THE PRICE WAS FLUCTUATED IN THE
RANGE OF US$16.99 TO US$32.99. THE RETURN AND RESELL RATES ARE
RESAONABLE.

THESE INDICATED THAT THE PRICING AND QUALITY OF THE PRODUCT ARE
QUITE STEADY THROUGHOUT THE LISTING PERIOD.
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Average Monthly Sales Average Sales Rank Average Price

1,207 71,141 $26.59

# a Actions Product Name % Brand * Price .

2%« 14 PCs Gold Cheese Knife Set, M... Funland 25.99
DL BOOKTIHX4K
DL Y977 Freehawk 4 Pieces Set Cheese K... FREEHAWK $11.95
BO14CRJ96W
. CAMP COSIE Set of 4 Gold Chee... CAMP COSIE $17.99
®LHO J “k BOBYPEYWHV
@ 5O Freehawk Cheese Knife Set, 6-P... FREEHAWK $19.99
BOTWSWPSS5Q
"+ ZOOQOFOX 8 Pieces Cheese Knives... ZOOFOX $15.99
®LO ¥4 BO9JLSKRB3 .
@ £ : *# Cheese Knives with Wood Handl... Linwnil $12.99
I“ y BOTBEPBVPC
' LUNAR Premium 6-Piece Chees... ICOSA Living $21.97
®LO ﬁ BOTHSTMWOI

THE AVERAGE SELLING PRICE WAS US$26.59

INSPIRE

Average Rating Number

(RANGE OF SELLING PRICES

THE AVERAGE MONTHLY SALES WERE 1,207 UNITS.

401

s Mo. Sales 4§ D. Sales

11,2074 -

v | Mo , Date First
Revenue Y Available
$6.405 08/24/2015
$?:D-34 |:|:.: 1 ‘!:- ,_‘., :If_‘l:
$4,378 08/21/2019

$129,458

$53.,673

R l’iﬁfﬁ = H/2:US$26.59
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Opportunity Score @

-
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High Demand

with low comp.
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SOFTWARE DATA ANALYSIS

KRR T
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30-Day Search _

Keywaord 30 Day Trend ¥ Dominant Category - PPC Bid (Exact) % PPC Bid (Broad) % Ease to Rank
Volume (Exact)

cheese knife set 25,917 1164% Kitchen & Dining $1.28 $1.39 Somewhat Difficult
cheese knife 17,633 T 37% Kitchen & Dining $112 $1.37 Very Difficult
cheese knives 14,267 1111% Kitchen & Dining £112 $1.37 Difficult
charcuterie utensils 4,816 T16% Kitchen & Dining $£0.84 £0.85 Easy
cheese knife set far : i

3,257 427% Kitchen & Dinin - - Easy
charcuterie board ' T e -
cheese markers 2,485 T91% Kitchen & Dining $0.98 $0.96 Very Difficult
cheese knives for ) ..

2113 2004 Kitchen & Dinin - - Easy

charcuterie board T = )
cheese knives set 1,589 T105% Kitchen & Dining $£1.27 $1.41 Moderate

ANALYSIS SOFTWARE SHOWS THE KEYWORDS COMMONLY USED
BY AMAZON BUYERS.
WE CAN LEVERAGE THE RESULTS OF ANALYSIS AND
RECOMMENDATION FOR ADVERTISING CAMPAIGNS.
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o Some of these items ship sooner than the others. Show details

This item: Cheese Knives with Cheese Slicer Cheese Cutter Cheese Fork,Cheese Spreading Knife for Charcuterie Boar...

Total price: $67.47

Add all three to Cart

INSPIRE

Beautiful Boards: 50 Amazing Snack Boards for Any Occasion by Maegan Brown Hardcover $22.49

Food-Grade Slate Labels with Markers - 5 Natural Slate Boards And 3 Soapstone Chalk Markers for Cheese Name Ta...

4 Pieces Set Cheese
Knives with Wood
Handle, Steel Stainless
Knives Fork Slicer...
w17 1,029 w2

Cheese Board Set by
StarBlue - Large - with 4
Knives and Slide Qut
Drmpr|L irge Qak..

$34 99 prime $‘}399 prime

=Iim

Patelai Spreader Knife

Set Cheese Butter

= r 84
$35 99 prime

DODD::00

Spreader Knife Cheese
SlICE‘F Knlfe Stainless...

I (

*' L 8666

Slice of Goodness

Bamboo Cheese Board

Set - Large Wooden

Chalcuter:e Board Set...
' r 64

$32 95 prime

LINFIDITE Cheese Boards
and Knife Set
Charcuterie Board with
Slide- Dut Drawers and..

.....
~ r

$4499 prime

b

Steel, Hand Forged,

Eiack Tear drup Edge,..

332
$22 99 prime

2N/

\\~r‘wr
{ 111:"ff

N 1
Al
L

|

LINZOM Cheese Knife
Set, 18/10 Stainless

$29.99

$14.99

o do Ao 1)
14 Pieces Cheese Butter
Jam Spreader Knives Set
Stainless Steel Cheese
SI'rcc*r Butter Spreader...
g & & & @V

$1 5.99 . prime

7 Pieces Gold Cheese Knife Set can be bundle selling
or cross-selling with other accessories to further
increase the revenue.

:I:7] BERFER DA

A X gHE

=1 [J\EI:/—\E

BH

/

5

m e fEd

il




ECOMMUNItY’

WE COACH INSPIRE - WE GROW

MANUFACTURER
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¥ 38.00 - ¥45.00
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https://bit.ly/3eDOo2l
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OPTIMUM

ATTRIBUTE PRODUCT (REFERENCE)

PRICE US$29.99 US$20- US$80
NUMBER OF CATEGORY LISTING <500 <1000
1ST BSR #1IN CHEESE KNIVES <3000
NUMBER OF REVIEW 1,024 <500
REVIEW AND RATING 4.7 4 STARS AND ABOVE
SELLING HISTORY < 800 DAYS <3 YEARS (<1100 DAYS)
SEASONALITY HiGH No
GEOGRAPHICAL LIMITATION No No
WEIGHT 0.82LBS <1LBS
S1ZE (DIMENSIONS) 1.18 X 7.36 X11.46 INCHES LONGEST SIDE <15 INCHES
SHIPPING COST 17.77% OF SELLING PRICE <33% OF SELLING PRICE
PROFIT PER UNIT US$13.42 > US$8
PROFIT MARGIN 44.75% > 60%

7 (HIGH DEMAND WITH LOow

OPPORTUNITY SCORES COMPETITION) 5 AND ABOVE
FDA OR LEGAL ISSUE No No
PATENT No Ne
PRODUCT RETURN OR EXCHANGE Low Low
EASY TO USE YES YES
BUNDLING WITH OTHER PRODUCT YES YES
GIFTABLE YES YES
CONSUMABLE No YES
ROOM FOR IMPROVEMENT YES YES
FRAGILE OR HAZARDOUS TO SHIP No No
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PRODUCT KEYWORD

JEE (B 5 -

7/ Pieces Gold
Cheese Knife Set

THIS IS A BRANDABLE AND PROFITABLE EVERGREEN NICHE FOR AMAZON

SELLERS. IT HAS SPECIFIC TARGET CUSTOMER WITH A GROWING DEMAND
AND LOW COMPETITIONS.

CUSTOMER LIFETIME VALUE CAN BE MAXIMIZED BY SELLING THIS PRODUCT

THEN UPSELL OR CROSS-SELL ACCESSORIES AND OTHER PRODUCTS TO MORE
EXPERIENCED USERS.
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